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Writing Tips for Small Business Owners
Small business owners who don’t have the budget to hire professional writers

can learn how to write their own sales and marketing materials.

Colts Neck, NJ – Small business owners wear many hats, and one of the most important ones is that of “marketing director.”  And though some are quite good at preparing marketing and collateral materials, many will admit that they need help.  These days, though, when budgets are still tight, small businesses find they can’t spend any extra dollars to hire professional writers.  Tricia Krietzberg, an independent public relations consultant and professional writer with Krietzberg Creative Public Relations, works with many small business owners to help them get the proper messages to the right target audiences.  

“There are so many small businesses that could truly benefit from publicity, collateral materials, advertising and a web presence,” says Krietzberg, an accredited professional with the Public Relations Society of America.  “Unfortunately, most don’t know where to begin.”  The place to begin, according to Krietzberg, is in knowing how to write well.  “The number one method of communication is the written word, and all anyone needs to write well is a few simple tips,” says Krietzberg.  
Krietzberg has compiled a list of tips to help small business owners learn how to write well.  “These tips can be used when writing content for websites, brochures, press releases, and speeches,” says Krietzberg.  “Business owners can even apply these tips when writing basic letters or emails, because any time a business owner sends something in writing, he or she makes an impression about the company.  If letters are filled with typos or grammatical errors, that impression will not be a good one.”
- more -

Writing Tips for Small Business Owners/Add One
Krietzberg, who works with many local businesses including AMRCON, a managed services provider in Matawan, NJ, Reproductive Medicine Associates of NJ, JADDE Financial Solutions, a QuickBooks consulting company, and Princeton Shopping Center in Princeton, is sharing her writing secrets with business owners who want to learn how to write well.

Top 10 Tips to Write Like a Pro
1. Know your audience.  Every target audience requires different information, so you must know your target before you can actually start writing.

2. Put the most important message first.  Hit the audience upfront with your “take-away” points before you lose them to distractions.

3. Be organized; don’t jump from idea to idea.  It’s confusing to read something, or listen to someone talk, when the writer or speaker goes off on tangents and never completes a thought.  

4. Don’t be wordy.  Say more with less.  You are competing for time with people who are very busy.  Don’t waste their time trying to write a bible – just get the key messages out and be done.

5. Use simple language.  Get rid of the highly technical words and write on a very basic level to reach all members of your potential audience.

6. Avoid clichés at all cost.  They’ve been done before, over and over again.  Do something different and fresh.  Stand out.

7. Use the active voice – it is much stronger than passive. For example:  “Steve loves Amy,” not “Amy is loved by Steve.”
8. Take your time; don’t rush through writing something.  When you rush, mistakes are always made.  

9. Ask someone else to be your second set of eyes.  After a while, you will become so familiar with the words you have written that mistakes will not be noticeable.  

10. Proofread, and then proofread again!  A great trick to catch mistakes:  read the content backwards – spelling errors will really pop out.  And don’t forget to proofread phone numbers, email addresses, and other basic information before going to print.  Many writers only pay attention to the content and overlook these basics.

For more information, go to www.BuzzForYourBiz.com, or call Tricia Krietzberg at 732-972-1975, or email her at tricia@krietzbergcreative.com.  
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